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Le moringa est-il vraiment un « arbre miracle »?
D’une consommation “traditionnelle” a un produit d’exportation en Inde

Clarisse Bauchet, Ankit Kumar, Frédéric Landy
(Institut Frangais de Pondichéry, Université Paris Nanterre)
Collogue CoRe La transition écologique juste

12 septembre 2025, Paris 2




Tout est bon dans Ie eeehen mormga

) ..et les fleurs, résine, racines...
Internet : Moringa oleifera is packed with nutrients, antioxidants, and healing properties that support overall
wellness. From boosting immunity to improving skin health, this green powerhouse has rightfully earned its title”.

“Moringa is said to provide 7 times more vitamin C than oranges, 10 times more vitamin A than
carrots, 17 times more calcium than milk, 9 times more protein than yoghurt, 15 times more
potassium than bananas, and 25 times more iron than spinach”.



Questions de recherche :

D’un arbre familial a une “commodité”, quels sont les changements ?

- Usages de I'arbre (auto-consommation ou vente locale/régionale/export : du
local au mondial)

- Son entretien (de la maitresse de maison au planteur) : quels systémes de
culture et de valorisation ?

- Les valeurs (d’'une économie morale au commerce international, de l'identité
tamoule au pot de cosmétique en France)



Project accueilli
a l'Institut
Francais de
Pondichery

(UMIFRE)




Method ology @ @the.orophic.carth Agriculture Based Economy

% Contribution of Agriculture & Allied
Sector In States Total Economy

@the.graphic.earth

One fieldwork in Pondicherry and Tamil

Nadu by Clarisse (5 months) 01%
One fieldwork in Madhya Pradesh R ,_

(Khandwa district) by Ankit (9 months) e oy 26% Th. ] anc
Supervision by Frederic (IFP) G 2 SIS 20.2%
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Dual methodology:

- qualitative : semi-direct interviews with

farmers, vendors, officials... % y 32% |
. ; ; : ; ST 000 [ Andam "psi, Nicobar | 10%
- quantitative: mapping, questionnaire © % '\'@ e

(Madhya Pradesh)




1. Principalement une culture domestique dans la région de

Pondichéry.

0 75 150m

- Moringas domestiques
o = Wiy ] Quartier de Vaithikuppam
| Clarisse Bauchet, 2025

Les moringas domestiques dans le quartier de Vaithikuppam (mai 2025, C.Bauchet)

Une famille sur deux ou trois a un moringa.

Un climat et des sols peu adaptés
pour une culture a grande échelle.

Plantation ravagée par un ver nuisible a Pondichéry
(février 2025, F.Landy)



Sources d'approvisionnement du moringa dans le territoire de
Pondichéry.

Marché local

Supermarché

Voisins
14.0%

Production personnelle

Fréquence de consommation du moringa dans les foyers
Pondichériens.

Tous les jours

Une fois par semaine

2/3 fois par semaine

Un arbre local, consommé
régulierement et connu pour ses
propriétés médicinales ancestrales.

Propriétés médicinales mentionnées par les interrogé.es
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Proprietés médicinales
100% des interrogé.es connaissent les propriétés

médicinales des feuilles et des fruits, 63% ignorent les bienfaits

des autres parties de I'arbre (graines, racines, fleurs, écorce)



Un arbre partagé, symbole des pratiques traditionnelles.

Est

Fréquence de don / échange de moringa A

v

Jjamais une fois par semaine

Les échanges de moringa entre voisins :
I'exemple de Pillayar Koil Street

[ MNeem (margousier)

| [ o

(2] Moringa donné

(o] Moringa vendu

:’ Habitations

—_— Don (o]
— Echange
de temps en temps ——— Mer

Une logique de don largement dominante : Sur les 44

2 a3 fois par semaine
0

il

| P

questionnaires collectés, seuls 4 des 28 propriétaires

== 5
d’un arbre ont déclaré vendre ses feuilles et les /

drum StiCkS. Mai 2025, Pondichéry, Clarisse Bauchet




Le moringa dans I’économie locale :
des techniques de ventes diverses.

Vendre sa propre productlon

Sdv 3p

Acheter pour revendre, a
petite échelle ...

Compléter sa
production en
collaborant avec
les agriculteurs
Voisins :



Le moringa dans I’économie locale :
des techniques de ventes diverses.

...Acheter pour revendre, a plus
grande échelle : les marcheés de
redistribution.

mb%

.._._\{*-\\\
Les flux majeurs de N
au Tamil Nadu .

@ Marchés de gros principaux % ok
* Villes principales exportarices de Moringa \
Exportation des producteurs vers les marchés (en kg/jour) \v
300 %
= 500
-™ 800
Redistribution du moringa entre les marchés (en kg/j)
300
500
- 10000
E=5 Principaux districts producteurs

Clarisse Bauchet, K.Ravichandran {propriétaire d'un box au marché
d'Oddanchatram).




Peu de politiques fédérales, plutot des politiques des Etats fédérés :

les Moringa Export Zones du Tamil Nadu

Organiser et faciliter la transformation du
moringa (construction de Primary Process
Centers).

Sensibiliser les producteur-trices aux
opportunités de la filiere moringa (missions
de terrain dans pres de 50 villages cibles,
événements, foires..)

Jouer le réle d’'intermédiaire entre
producteur-trices et entreprises

exportatrices (organisation de rencontres
B2B).

Mais pas de subventions directes, et un
programme toujours en cours de
construction.

Nilgiris

............

........
Erode

< Vinsdhunagar

Tirunelveli

.....

rSivagangai

Vellore

Ranipet 5]

Chengalpattu
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Une success story : “Moringa” Arasi

Commercialisation de 36
produits a base de moringa
(cosmeétiques et alimentaires)

Chiffre d’affaires
annuel : env. 12
lakhs ¥ (= 13 000 €),
jusqu’a 200
commandes/jour.

Exportations internationales :

USA, Europe, Singapour, EAU,
Malaisie.

\F T

Formations auprés de SHG et
autres collectifs sur I'agro-
marketing digital, la qualité des
sols et les techniques de culture
du moringa.




2. A Complex story of Moringa Introduction in Khandwa, Madhya Pradesh (India)

(1)

- \j_/ ~
The state
Government
L v
Y

Introduction of
Panchawati se
Poshan
\_ (July 2016) )

4 ™
Central Agri Minister
Visit (April 2022)
Emphasised Moringa
M vy

(NRLM, MGNREGA, )
Forest Dept.
(Funding and

~ 2) ~
The NGO (IGSSS)

A\ J

( A

To provide Nutrition to

Malnourished
Children

™

.
% A

IGSSS came in the E
J

Picture to take it
ahead

KVK
Horticulture as
Technical Agenc

\__ Execution) 2022 )

Y

ODOMP- AYUSH
(July 2024)

v

(" Training to SHG )
Women/Producer
under AYUSH

MGNREGA-Funds
NRLM-Execution
Forest- Nursery

Devaranya Scheme

( (April2025) )

Holistic Rural
Development
Program (HRDP)
(June 2022)

y
Dec 2022
ERADA Project
Funded by GIZ
"Each House Moringa'’

Y

Dec 2023
under CREATE Initiative
Moringa been considered
for uplifting farm income
Project- HRDP

Mobilise 700+ farmers
for Moringa cultivation

Focus is to Produce
Leaves, Make
Powder and
Marketing support

©

Individual Producers

|

Started by their own
to do experiment

’

All experiment done
by big/non
conventional farmers

Struggled with
marketing

’

Not considered a
profitable crop to
produce in this region

No connection with any
NGO/ Government agency

Experiment being done in

last five year only

Capacitating Rural Economies to Adopt
Transformative Ecosystem (CREATE)
Enhancing rural resilience through appropriate
development actions (ERADA
Mahatma  Gandhi  National
Guarantee Act (MGNREGA)
National Rural Livelihood Mission (NRLM)
Self Help Group (SHG)

One District One Medicinal Plant (ODOMP)
Ayurveda, Unani, Siddha and Homeopathy
(AYUSH)

Krishi Vigyan Kendra (KVK) 14
Indo Global Social Service Society (IGSSS)

Employment



Cultlvatlng Hope for Small Farmers (Linkage with HRDP*)

Santa Bihari a marginal farmer, having less than 1 ha of land, introduced moringa
in 0.4 ha of plot.

Supported by IGSSS Integration with other crops like Maize, Tuer, Fruits, etc.
Associated with SHG and got supportShe Prepared Powder by Herself at Home

Earned about 7-8K INR, for labour cost management she gor support form
MGNREGA through, ‘Nandan Falodyan’

Sold moringa powder with
300 INR/KG

Rada, a fal".mer with- 14 haof Ind, és anié story to Shanta Bihari.

Iteam Quantity (KG) Rate/KG Total Amount (INR)
Fresh Leaves 48 10 4800
Dry Leaves 22 100 2200
Powder 15.5 300 4650

Total 11650




Moringa as Panacea: A story of Local Anganwadi

Mrs. Kavita Triole — Moringa Ambassador (Khandwa),
Anganwadi Sahayika in urban Khandwa for 30+ years;
President Awardee (2004).

Since 2016-17, promoted Moringa in Anganwadi
nutrition under “Panchavati se Poshan” program.

Key Contributions:

e Planted moringa tree in Anganwadi premises.
e Uses moringa daily in children’s diet (leaves, pods,

powder).

e Conducts recipe demonstrations & shares with
mothers.

e Encourages mothers to prepare moringa powder at
home.

e Presented moringa-based dishes at district fairs to
officials.

e Today, she is a local ambassador for moringa’s

health & nutritional benefits.

16

*Other Anganwadis also been instructed to use moringa in in children's daily food



Holds 6 ha of land, other source of income

Big planters in MP*

>Mr. Rajpal started growing moringa three Years back after
getting suggestions from his doctor friend.

> Retired forest officer, Horticulture crop production is a Hobby

>Plantation Moringa on Cultivation on 1.2 Hectare of land,
had good produce, but high transportation costs and no
proper market access forced abandonment. Engagement
started with IGSSS but was later discontinued.

“There is no much demand in local, selling to distant market
add up in transport cost, not beneficial for commercial purpose
as cash crop”

Similarly other farmers who was part of the who have bigger size of land like 14 hacerte have tried but not

succeed

*In India the average land size is less than a hectare



Moringa in Local Moringa
market of MP aﬁa
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Selling and Buying Inter-relatiosnship




Awareness about Moringa (Rural vs Urban)

Awareness of moringa differs significantly
between rural and urban households

In Rural Area, 80 % are aware about
Moringa and in Urban almost 100% people

S LTH A Urban>Rural

Awareness about Moringa (n=300)

Since Childhood

15.5% -
25-30 Years

1.4%
21-25 Years

2.1%
16-20 Years

6.4%

0-5 Years
50.9%

11-15 Years
14.1%

6-10 Years
9.5%

Awareness about Moringa (n=100)

0-5 Years
18.0%
Since Childhood
47 0% 47 0% 6-10 Years
14.0%
11-15 Years
11.0%
25-30 Years 16-20 Years

3.0% 7.0%

In Khandwa rural areas, moringa is a
relatively new introduction—over 50% of
respondents said they had known about it
for only the past 0-5 years. In contrast,
in urban areas, 47% of people reported
being familiar with moringa since
childhood.




Consumption of Moringa in Rural MP

Usage
(n=301)

B As a vegetable

= Both

= Not for Food

B As a vegetable & medicine

Usage in Urban
1%

As vegetables

mNo Idea

1%

= As vegetables & Medicine

Which part of moringa is used as vegetable?

(n=301)

leaves

pods + flower
pods+ leaves

pods+leaves+ flowers

NA

Which Part being use vegetable?

Pods,flower
2.1%
Leves,flower
2.1%
Pods,leaves,f...
7.2%
Pods,leaves
12.4%

Flower

Pods

> In both Urban and
Rural the
consumption of pods
and leaf are quite
similar

> The use of Moringa
as Medicine in Rural
is More than in
Urban

> [nterestingly there
is significant number
for moringa flower
consumption in
Urban



No Herbs
Moringa
Tulsi
Lemon
Aloevera
Pomegranate
Spinach
Orange
Hibiscus
Amarbel
Other

Herbs for cold, cough, or sore throat (n=301)

Use of herb for joint/knee pain (n=301)

Not aware

Moringa
Madarplant
Doctor

Mustardoil
BanyanTree
Fenugreek

Chinese chastetree
Sunrays

Neemoil

Other



plant as medicine for Diabetes (n=301) Herb for weakness (n=301)

Not aware Not aware

} Moringa
Moringa
Lemon

Neem Tulsi

Black Plum Aloevera
sunrays Spinach
Pomegranate

Paneerflowers -
Hibiscus
Perennialplant Orange
Amarbel

Beetroot

Paneerflower
Fenugreek
Fenugreek

Others Other

*Hibiscus, Sunflower leaf, Tulsi, and Giloy are in the other category *Fenugreek, kabit, sun flower, gattul, grapes

o NN N Wl w




Conclusion : 4 pomts

1. Pas de continuité entre local et
global.

~Peu datout dune “culture du
moringa” ancienne.

Repartir de zéro pour batir une filiere
commerciale : acteurs, besoins, produits
différents.

2. Intermediary case of Madhya Pradesh,
between  “traditional” Pondicherry and
“exporting” Tamil Nadu.

In Madhya Pradesh, social focus through rural
development programmes
vs in Tamil Nadu, commercial focus on export.

>Production has been planed before
processing and market, as produce is ready
there is no system to process and market.




3. Forte dimension sociale du moringa : une plante
meédicinale et domestique qui touche aux questions
de genre.

Volonté locale de cultiver du moringa VS réticences
a donner de 'autonomie aux femmes.

4. Une ONG peut-elle effacer le “sous-
développement” régional ?

Quel “apres-projet” ? Avantage aux initiatives
indépendantes des ONG.

Des “success stories”... mais pour qui ? _
Ruissellement ou élitisme ? Différentiation sociale.






https://hi.wiktionary.org/wiki/%E0%A4%A7%E0%A4%A8%E0%A5%8D%E0%A4%AF%E0%A4%B5%E0%A4%BE%E0%A4%A6
https://hi.wiktionary.org/wiki/%E0%A4%A7%E0%A4%A8%E0%A5%8D%E0%A4%AF%E0%A4%B5%E0%A4%BE%E0%A4%A6
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